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Introducing the Research

In 2012 Ashington Town Council carried out the first residents’ survey in the town.

Over 2,000 residents participated in the survey at that time, providing a wealth
of information about what they thought of, and wanted for, Ashington. This
information was used to assist the Town Council and its partner organisations,
including Northumberland County Council, to undertake a programme of local
improvements and regeneration schemes in Ashington.

Since then a number of improvements and developments have taken place,
or are underway, including the opening of the new leisure centre, the re-design
and opening to traffic of Station Road and the commencement of major plans
for Town Centre regeneration.

On a smaller scale, the Town Council directly undertook the work for the
Ashington Memorial Garden, installation of new bus shelters, a planned
programme of new, larger ground-mounted litter bins to tackle litter problems,
and more recently the installation of a new Town Centre CCTV system and
town-wide highways interactive speed signs.

This secondresidents’ survey - designed and independently conducted by Eljay
Research Ltd. - was designed to elicit further, comparative information from
residents, drawing out key changes in the last six years in terms of behaviour,
attitudes, needs and demographics.

This survey is supplemented with additional feedback from both businesses
(traders) in, and visitors to, the town.

From this information, Ashington’s key successes, challenges and priorities can
be effectively determined.




How the 2018 Survey Data was Collected

The data which informs this report was collected using a structured
questionnaire, hand-delivered to every household in Ashington in May 2018.
This questionnaire was accompanied by a letter from the Leader of
Ashington Town Council, explaining the purpose of the survey and requesting
resident participation. An online survey was also offered to all residents. All
households were encouraged to participate with the incentive of a prize
draw, with the opportunity to win local shopping vouchers.

The questionnaire spanned questions covering perceptions and experiences
of local neighbourhoods, Ashington and its local services, and the
redevelopment of Portland Park. A copy of this questionnaire and letter is
available on request.

Additional surveys of 30 businesses and 50 visitors to the town were also
undertaken.

How the Survey Data is Presented

Findings throughout this report are presented in terms of overall, town-wide
percentages, together with comparisons from 2012 to 2018. A number of
additional analyses consider how responses differ according to other
demographic characteristics (age, gender, income, length and ward of
residence, etc.). Wards are as follows:
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How the Survey Data was Weighted

The survey data has been weighted to accurately match the adult
population of the town in terms of gender and age. When the data
collected from survey respondents are adjusted to represent the population,
the resulting data are called ‘weighted data’.

This ‘weight’ does not change a respondent's answer. Rather, it gives
appropriate and relative importance to the answer; in this case turning the
volume up slightly on the views of males and younger residents, and down
slightly on the views of females and older residents.

Grateful Acknowledgements are Extended to all Research
Participants

Thank you to almost 3,000 people who participated in the research. Your
opinions are very much appreciated.

Further Research to Be Undertaken

Additional research will be undertaken with Ashington’s young people,
together with follow up interviews with a selection of adult residents. This
research will add subsequent layers onto the information already collected,
enabling the broadest possible collage of life in Ashington to be assembled.



Executive Summary

Over the course of May and June 2018, online, postal and face-to-face
research was independently undertaken for Ashington Town Council with the
town's residents, businesses (traders) and visitors.

This was the second occasion on which research of this nature has been
carried out, repeating many of the questions originally posed in 2012, to
compare key findings with the initial baseline of findings generated six years
ago.

Almost 3,000 people contributed to the research, giving the findings a robust,
current and reliable framework from which to derive key messages and
conclusions.

The research findings show improvements in relation to a number of
neighbourhood satisfaction and priority indicators. This suggests that whilst
there is still work to be done — with a spotlight on repairing roads and
pavements, and cleaning streets, Ashington’s local neighbourhoods ARE
improving.

Residents, traders and visitors alike have noficed many of the town’s
developments in the last six years, but often feel that these alone fall short of
what they expect for Ashington.

There is clearly a desire for the Town Cenftre to continue to be improved, with
a real, repeated and underlined focus on the need for a diversified range
and increased number of shops to uplift what many feel is an offer which is
currently ‘low-end’, parochial and provincial. Interestingly, this is a view
shared by a number of Town Centre businesses themselves, in addition to the
visitors to Ashington.

In this context, fransforming the ‘hole’ which is currently Portland Park is seen
as a key priority. This is felt fo be an excellent opportunity to bridge the
shopping facilities gap, to include places to eat and drink, and to consider
the possibility of a cinema or theatre. All three would undoubtedly go along
way to overturning the disappointment associated with the previously
intended, but subsequently reversed, development of this site.

Other key improvements chiefly focus on a need to remedy Town Centre
congestion, parking difficulties and littering, together with a need to also
uplift the quality of the current market.

Read on for the detail behind this summary.



20 Key Messages

1. Heading the key messages to emerge from the research is the theme
of a number of small, but notable neighbourhood

improvemen’rs in perceptions of Ashington over the last six years.

2. The research findings suggesting that an increosing propor’rion

of residents are satisfied with the neighbournood in which they
reside.

3. Note dlso a decreasing percentage of residents
highlighting neighbourhood improvement priorities
(of which the top two remain road/pavement repairs and cleaner

streets). Residents also feel slightly safer in their local neighbourhood
than they did in 2012.

4. The town is described as a friendly community, embracing arich
history, with accessibility and convenience, and a real
sense of IMprovement and further potential. Thereisaclear
sense of pride associated with living in Ashington, together with @
strong sense of belonging. Note also the telling statistic that two-
thirds of residents intend to stay in the town.

5. Criticisms are reducing, but they are still wholly evident. These
focus on perceptions of a rundown and dirty environment, with POOr

shopping facilities and an unshakeable level of unemployment.
Thus, whereas a third of residents believe the town to have improved
in the last six years, a slightly higher proportion feel it to have declined.

6. This latter belief is solidly founded on what residents consider to be a

imited breadth and poor quality of shopping
facilities and the uncertainty of/disappointment associated with the

Portland Park development. Traffic congestion, crime, anti-
social behaviour and perceptions of a lack of adequate investment
also contribute to a feeling of decline.



7.

A majority of residents also hold the view that ’rwo—woy

communication is notably lacking - not only feeling that

their opinions go unheard, but also that they are not kept informed
about news and developments in the town.

Many of the critical themes which residents associate with Ashington

are directed towards the Town Centre. 55% of residents view this

as a poor place to visit, with over 40% regarding parking in the Town
Centre as difficult.

. Whilst more residents are doing at least half of their shopping in the

Town Centre, and fewer residents are critical of it than in 2012, there
remains a feeling that this is a locality, together with the weekly market,

whichis In need of improvement.

10.The detail of this improvement is almost identical to that flagged six
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years ago, with a clear focus on the provision of a wider
number and range of higher end shops, together

with further ‘quality’ goods on offer at the market.
There are other considered improvements — improving parking,
relieving fraffic congestion, planting flowers and reducing litter — but
these are eclipsed by the need for simply a better shopping offer.

.This clearly links to preferences for the development of Portland Park,

with increased and broadened shopping facilities
topping the wish list collectively put forward by residents for this site.
This is accompanied by a desire for an increased number of places to
eat and drink, and a cinema or theatre.

12.Interestingly, the vast majority of Town Centre businesses — despite

several encouragements - did not participate in the

research. This effectively means that the views of the very
businesses to whom so much resident criticism is directed, are limited.
Among those business who did participate there are some useful views
to note.

13.The proportion of businesses who indicated an increase in trade in the

last three years has Almost trebled when compared to 2012. This

mirrors the finding that more residents are now doing more of their
shopping in the town.



14.Yet despite this finding, a majority of traders are Mmore nego’rively

focused - being crifical of the Town Centre and its parking. Almost

90% request increased improvement in this context, with many
highlighting issues with parking availability and traffic congestion.

15. Accompanying these parking concerns are again a number of issues

related to the quality, diversity and appearance of shops
on Station Road, again paralleling many of the concerns spotlighted
by residents.

16.Also paralleling resident feelings are high trader levels of pride,
sense of belonging and intentions to stay in

Ashington, whilst also feeling far less satisfied with their opinions
being heard and being kept informed.

17.Traders would like to see public toilet availability at

Portland Park as the number one priority. This is followed by an
increase in shop numbers and diversity and a cinema or theatre.

18. Visitors to the town are often of the same opinion as residents, no’ring

some recent improvements to the town - including the
leisure centre, library, Station Road locale and revamped market — but
requesting continued improvement.

19.Again, these requested improvements tend to mirror many of those
detailed by both residents and traders, and include a need for a

broader range of shops, together with increased

quality, diversity and attractiveness, measures to tackle

Town Centre dog fouling and littering and measures to ease traffic
congestion and increase parking availability.

20.Perhaps unsurprisingly, as many visitors to the town travel either by car
of bus, in the context of bus travellers, the number one priority for
Portland Park is an enclosed bus station and facilities. This

is followed by the omnipresent request for more shops and a wider
range of goods, and a greater choice of places to eat and drink.



Listening to Ashington's Residents
A total of 2,919 adult residents participated in the 2018 Residents’ Survey.

This is a figure which represents a response from approximately 22% of the

13,096 households in Ashington, or around 1 in every 5 households. This
percentage participation represents an increase from that of 2012 (19%).

The Gender of Respondents

38% of residents who responded were male and 62% were female.

62% Female: 38% Male

This gender split clearly under-represented males and over-represented
females, and the sample was weighted accordingly to adjust for this (as
previously described).

The Age of Respondents

The average age of residents who responded was 58 (this compares with 59
in 2012). This meant that the age profile of survey respondents was
significantly skewed away from younger adults, and towards older adults. To
remedy this, age data was also weighted to more accurately reflect the
actual age profile of adults in Ashington.

/
The Age of Adults Who Responded,
Alongside the Actual Ashington Adult Population
50% 39%
40% 32%
o
30% 19% 20%
20% 14% | 1% g
10% 2% |
O% al T T T T : 1
16 to 24 25 o 44 4510 59 60 to 75 75+
M Respondents  m Adults in Ashington




The Residence of Respondents from Across Ashington

Here we see the distribution of respondents across Ashington — highlighting the solid geographical coverage achieved by the
survey.
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Responses from Each of Ashington’s Six Wards

Survey participants were evident from every ward of Ashington, with, as in 2012,

responses peaking from residents of Bothal ward.

-
Ward of Residence
30%
22%
19%
20% 15% 1,7‘7: - 15%
12%
10%
t . )
0% -1 T T T T T 1
L Bothal Central College Haydon Hirst Seaton

Significant Length of Residence in Ashington

Adults in Ashington have been living in the town for an average of 32 years. AlImost
three-quarters (74%) of residents have been living in Ashington for more than 15

years. Just under 40% of residents have lived in Ashington all of their life.

-
Length of Residence in Ashington
Up to 5 years
14 6-10 years
4 11-15 years
M More than 15 years
\.
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How Residence Varies by Ward

If we look at how the longest length of residence (15+ years) varies across wards,
this peaks in Haydon ward, where over 85% of residents have lived in Ashington
for more than 15 years.

e ™
How Length of Residence in Ashington
Varies by Ward

85%

90% 71% 7,‘_%, 75% 73%

80% 65%
70% —

60%
50%
40%
30%
20%
10%
O% T T T T T T 1

Bothal Central College Haydon Hirst Seaton

The Tenure of Properties

As in 2012, residents are most likely to be living in owned or mortgage properties
(72%). This is a figure higher than that recorded in the 2011 Census (60%).

e N
The Tenure of Properties

4 Owned/mortgaged
M Bernicia rented

M Private rented

4 HA rented

4 Other




The Numlber of Adults in Households

As in 2012, Ashington residents are most commonly living in two adult households
(53%). 34% live in a single adult household, while 13% of households comprise 3
adults or more.

The Number of Adults in Households

53%

1 adult 2 adults 3 adults 4+ adults




The Numlber of Children in Households

Just under 70% of households in Ashington are inhabited by adults only. This is a
percentage very close to that recorded in 2012. The most frequent number of
children in households is one (16%).

s N
The Number of Children in Households

80% 69%

70%
60%
50%
40%
30%

20% 2% 1%

10% C—_— o
O% 1 T T T T 1
No children 1 child 2 children 3 children 4+ children

How the Number of Children in Households Varies by Ward

Across the six wards of Ashington the highest percentage of households with
children is found in Seaton ward.

e A
How the Percentage of Households with Children
Varies by Ward
50%
39%
40%
an 2R a 2%
30% 24%
20%
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Long-Term, Limiting llinesses, Health Problems and Disabilities
in Ashington

As in 2012, just over 30% of residents (higher than the 24% recorded in the 2011
Census) have a long-term, limiting illness, health problem or disability. This
incidence rises alongside the age of residents — the younger the age group, the
lower the percentage with a long-term condition. Thus, whereas just 17% of those
aged 16-24 reported a limiting condition, this rose to more than 70% of residents
aged 75+.

e ™
Long-Term lliness, Disability or Infirmity

MYes mNoO

. v,
How the Incidence of Long-Term, Limiting llinesses, Health
Problems and Disabilities Varies by Ward

Paralleling the findings of 2012, the highest incidence of long-term limiting iliness,
health problem and disability is found in Hirst ward (41%).

e A
How Long-Term, Limiting llinesses, Health Problems
and Disabilities Vary by Ward
S0% 41%
40% S0 ek
28%
30% = 25%
20%
10%
| t
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Annual Household Income in Ashington

Around a quarter of all survey respondents chose not to provide their annual
household income details. However, excluding these from the calculations shows
that around 40% of households in Ashington have an annual household income in
the lower range of up to £20,000. 45% of households sit in the mid-range of £20-
£50,000, with 16% having a higher range income of £50,000+.

e N
Annual Household Income

14 Below £10,000

14 £10,001-£20,000

14 £20,001-£30,000

m £30,001-£40,000
14£40,001-£50,000

14 £50,001-£60,000
£60,001-£70,000

® More than £70,000

. A

How Annual Household Income Varies by Ward

The lowest household income levels are found in College and Hirst wards (with 55-
56% earning up to £20,000 per year). In contrast, Haydon and Seaton wards have
the highest incomes (with over a quarter earning in excess of £50,000 per year).

e a\
How Annual Household Income Varies by Ward

55%  56% 55%
80% 49% 50%

50%
40%
30%
20%
10%

0% -

Bothal Central College Haydon Hirst Seaton

9 MLowerrange ®mMidrange mHigherrange y

Having considered the demographic characteristics of the sample,
we can now move on to look at resident perceptions.
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What Residents Think of their Local Neighbourhood

The 2012 Residents’ Survey showed that 63% of residents were satisfied with their
local neighbourhood, whilst a third (36%) were dissatisfied. The 2018 Residents’
Survey shows a very slight improvement on these figures, with neighbourhood
satisfaction rising to 67%, and dissatisfaction falling to 31%.

Satisfaction and Dissatisfaction with
Local Neighbourhoods

51% 55%

20% 20% .
1]

Very Fairly Fairly Very
satisfied satisfied dissatisfied dissatisfied

2012 m2018

2, o | LB

{

. : 16
STATION ROAD

—4



How Local Neighbourhood Satisfaction and Dissatisfaction
Varies by Ward

Analysis of how neighbourhood satisfaction has changed from 2012 to 2018,
reveals an increase in 5 of the 6 wards. The highest increase in neighbourhood
satisfaction is evident in Haydon and Bothal wards. In just one ward — College — a
decrease in neighbourhood satisfaction is evident.

e ™
How Local Neighbourhood Satisfaction Varies by
Ward
100% 82% 83%
80% 2 ) 70% 67% 7%
% 54%
0% 53%
40%
20%
0%
Bothal Central  College Haydon Hirst Seaton
w2012 m2018
\. V.

How Local Neighbourhood Satisfaction Varies by Age

Satisfaction with local neighbourhoods tends to increase as the age of residents
increases. Dissatisfaction also peaks among younger residents, with 31% of those
aged 16-24 and 36% of those aged 25-44 dissatisfied.

4 )

How Neighbourhood Satisfaction Varies by Age

2% 1% % e /3
100% o ! 2% | '
4%
75%
50%
1%
25%
O% | T T T T 1

16-24 25-44 45-59 60-75 76+

| Very satisfied mFairly satisfied Fairly dissatisfied ® Very dissatisfied 14 Unsure)
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Neighbourhood Improvement Priorities

Two key priorities for neighbourhood improvement were identified by more than 50% of residents — increased road and pavement

repairs and cleaner streets (litter). Cleaner streets (dog fouling) also featured strongly.

% Road/pavement
‘. repairs: 58%

Clean streets (litter): |

- 53%
|

| Shopping facilities:
37%

—

¥ |

| Job prospects/opps:
[ 35%

L |

: - Clean streets (dog
r ‘ fouling): 49%
| -\

! Play facilities for

= young children:
2o

d
ﬂ. Teenager activities:

Y 3%
& I

|

L Traffic congestion:
- 22%

; Street lighting: 19% Public transport: 15%

-

L4 Crime levels: 26%

e | Parks/open spaces:
— = R

P—

 Affordable decent
| housing: 13%

‘ Access fo health
| services: 11%

Community activities:
A\ 12%

l‘.*m

& Grass cutting: 7%
P

' Education provision:
7%

A number of residents identified additional neighbourhood priorities, most frequently including parking issues (9%), speeding
traffic (7%) and weeds and tree pruning (6%.)

18



How Requested Neighbourhood Improvements Have
Decreased Since 2012

As shown in the following table, decreasing percentages of residents requesting
neighbourhood improvements are evident across 11 of the 15 comparable
categories from 2012 to 2018. These are highlighted in green. There were only 3
instances of small increases in requested improvements.

Requested improvement % point change from
2012-2018

Road/pavement repairs 62% 58% -4%

Clean streets (litter) 69% 53% -16%

Clean streets (dog fouling) 69% 49% -20%

Shopping facilities 47% 37% -10%

Job y 55%  35% 20%

prospects/opportunities

Teenager activities 40% 31% -9%

quy fac. for young 27% 8% 1%

children

Crime levels 38% 26% -12%

Traffic congestion 21% 22% +1%

Street lighting N/A 19% N/A

Public fransport 20% 15% -5%

Parks and open spaces 37% 15% -22%

Afforploble decent 18% 13% 5%

housing

Community activities 20% 12% -8%

Access to health services 11% 1% - _ “"‘"
b

Grass cutting N/A 7% N/A ;

Education provision 6% 7% .’ ﬂ%
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Top Improvements Requested Across Wards

In 2018, across the six wards of Ashington there is a clear consensus for a need for

cleaner streets, and improved roads and pavements.

pavement
repairs (55%)
* Clean streets
litter (45%)
* Clean streefts
dog fouling
(44%)

* Road &
pavement
repairs (57%)

* Clean streets

litter (44%)

e Job
prospects/op
ps (44%)

e Clean streets
litter (56%)

e Road &
pavement
repairs (53%)

e Clean streets

dog fouling
(51%)

NICEINE
dog fouling
(66%)

* Clean
NICEINE
litter (65%)

e Road &
pavement
repairs
(63%)

* Road &
pavement
repairs (64%)

e Clean streets

dog fouling
(56%)
e Clean streets
litter (55%)

*Road &
pavement
repaqirs
(56%)

e Clean
NICEINE
litter (49%)

e Clean
NICEINS
dog fouling
(43%)
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Key Peaks in Requested Neighbourhood Improvements
across Wards

It's also worth noting some additional peaks in neighbourhood improvement
requests (in addition to the aforementioned need for road and pavement repairs,
cleaner streets and shopping facilities which dominate across the six wards). The
table below shows the percentage of residents requesting improvements in each
ward, and highlights instances (shaded in lilac) where percentages are notably
higher than in other wards.

\Ward | Bothal | Central | College | Haydon | Hirst | Seaton |

Road/pavement 55% 53% 64% 57% 63% 56%
repairs

Clean streets 45% 56% 55% 44% 65% 49%
(litter)

Clean streets 44% 51% 56% 39% 66% 43%
(dog fouling)

Shopping 38% 39% 36% 38% 35% 41%
facilities

Teenager 31% 32% 29% 35% 33% 34%
activities

Job 36% 32% 32% 44% 31% 34%
prospects/opps.

Crime levels 12% 30% 34% 14% 35% 31%
Play fac. for 35% 34% 23% 28% 24% 24%
young children

Public transport 21% 17% 9% 15% 10% 18%
Street lighting 19% 26% 18% 16% 17% 16%
Parks and open 18% 13% 15% 18% 1% 16%
spaces

The level of 31% 22% 21% 16% 20% 15%
fraffic

congestion

Access to health 12% 7% 12% 19% 7% 13%
services

Grass cutting 7% 6% 6% 10% 5% 10%
Community 14% 15% 12% 12% 10% 9%
activities

Education 5% 5% 4% 12% 6% 9%
provision

Affordable 12% 18% 15% 10% 15% 8%

decent housing
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Slightly Improved Safety in Local Neighbourhoods

An increasing majority of residents  rising from 81% in 2012 to 84% currently
feel safe in Ashington during the day. More feel FAIRLY safe (49%), rather than
VERY safe (35%), but very few (just 3%) feel unsafe.

After dark, feelings of safety change. Just 9% of residents feel VERY safe, and 29%
feel FAIRLY safe. In contrast, 30% feel UNSAFE, with many having mixed feelings.
However, again these findings represent a very slight positive improvement since
2012.

84% feel safe Just 3% feel unsafe in
% Ashington during the

in Ashingfon day, whilst 13% have
during the day. | mixed feelings.

38% feel safe in | 30% feel unsafe in

: Ashington after dark,
Ashington after whilst 33% have

dark. mixed feelings.

Females and Younger Residents Feel Less Safe Outside After
Dark

Perceptions of safety during the day are fairly consistent between males and
females. However, they change after dark, when females (32%) are less likely to
feel safe than males (46%). It is also interesting to note that asin 2012 it is the
very youngest adult residents of Ashington who feel least safe outside after dark.

How Feeling Safe Outside After Dark Varies by

16to24  25to44 451059 60to75
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How Feelings of Safety Outside Vary by Ward

Feelings of being safe and unsafe vary across wards. Across all wards a majority
of residents feel safe outside during the day. However, note that 24% of
respondents living in Hirst ward have mixed feelings, with a further 4% feeling
unsafe.

: Resident Feelings of Safety Outside During the Day )
. 1% 2% 3% 4%
100% i %, ]7‘ 4% % 0%
75%
50% ¥ 48% 1
25% .
0% - T T T T T .
Bothall Central College Haydon Hirst Seaton
5 M Very safe mFairly safe 4 Mixed feelings  Fairly unsafe ®mVery unsafe )

After dark, feelings of being unsafe outside increase, and feelings of safety
diminish. This is particularly true in Hirst ward, where 44% of residents feel unsafe
after dark.

Note also, comparatively high levels of feeling unsafe in both Central (40%) and
College (38%) wards.

4 )
Resident Feelings of Safety Outside After Dark
5%
100% 2%
75% 4% 3% 6%
50% 2% 30%
9%
25% 6% 0%
O% T T T T T T
Bothall Central College Haydon Hirst Seaton
| Very safe mFairly safe 4 Mixed feelings u Fairly unsafe mVery unsafe
. .
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Where Residents Tend to Feel More Unsafe Outside After Dark

We can plot residents who feel safe and unsafe outside after dark. Green markers show feelings of safety, with red markers
showing feelings of being unsafe. Note a concentration of residents feeling unsafe in the central part of Ashington.

N s
\\\/\@

A& Veryunsafe
@ Fairly unsafe

Mixed feelings
Fairly safe

o C

Very safe

Broadening thoughts
away now from local
neighbourhoods and into
wider Ashington
considerations, some
interesting findings are
highlighted.
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Ashington in Three Positive Words...

In considering the very best of Ashington, residents highlight a number of aspects.
These most frequently include the friendly community and people, the

Improving nature of the town, the history and accessibility of Ashington,

the fact that itis homMe, and the potential of the town.
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Ashington in Three Less Positive Words...

In contrast, in considering the less positive aspects of Ashington, residents focus on
unemployment, a town which is considered to be rundown, dirty and

neglected, with poor shopping facilifies.
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The Balance of Compliments to Criticisms

Aggregating all comments, reveals the following range of compliments and
criticisms, with an overall split of around:

40% compliments VS. 60% criticisms
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In 2012 there was, arguably, a more pessimistic and resigned outlook
on Ashington, with critical descriptions eclipsing complimentary
descriptions by around 5to 1.
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Perceptions of Change in Ashington Since 2012

Around a third (33%) of Ashington residents feel that the town has improved since
the 2012 Residents’ Survey. 18% feel it has not changed, whilst 9% were unsure.
40% of residents feel that the town has deteriorated, with almost a quarter
observing what they feel is significant deterioration.

e ™
Change in Ashington Since 2012

M Improved a lot

4 lmproved a little

14 Not changed

i Deteriorated a little
m Deteriorated a lot
| Unsure

\ v,

Perceptions of How Has Ashington Changed Since 2012
Across Wards
The most positive perceptions of change in Ashington since 2012 are found

among residents in Haydon ward. In confrast, residents of Hirst ward have the
most critical perceptions of change.

4 N
How Has Ashington Changed Since 20122
sotnol Bl 33 A e AT 127
ool B 30 oA 20 T 77
College _ 24% { 24% 6% e 5% |
Haydon _ 35% | 18%.. A 18%. el 7%
Hirst _ 22% { 20%cdioz. A 11% 1
Seaton F 33% .13%.4...08%. . Aad 127 |
M Improved a lof 4Improved a little 4 Not changed
L i Deteriorated a little m Deteriorated a lot 4Unsure )
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How Perceptions of Ashington Changing Since 2012 Vary by
Age

Note also that the most positive perceptions of how Ashington has changed are
found amongst the town's youngest residents aged 16-24. In comparison, the

highest sense of deterioration in the town is expressed by those aged 45+.

i How Has Ashington Changed Since 2012¢
16-24 41% ( 23% 14% |
25-44 _B 28% {16z 4 15% B2l 4% |
o5 255 Arsh At T o |
60-75 _E 28% sz 1 20% (A
N RN ES TS xR
® Improved a lot 4 Improved a little 4 Not changed
i Deteriorated a little m Deteriorated a lot 4Unsure
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What Drives Perceptions of Improvement and Deterioratione

It's useful to look at those factors which underpin perceptions of improvement and

deterioration in Ashington since 2012.

On a positive note, improvements to Station Road, the addition of the new leisure
centre, increased cleanliness and housing and redevelopment prevail.

However, on a more critical note, deteriorating shops (largely in terms of quality
and choice), together with the lack of a definite Portland Park development,
increasing crime and anti-social behaviour, litter and fly tipping, traffic congestion
and a lack of investment, head more critical perceptions of change since 2012.

.

___Improvements to
Station Road

Generally improving
New leisure centre
Cleanliness

Housing and
redevelopment

Limited shops

Portland Park 'hole’
Crime & ASB

Litter & fly tipping
Traffic congestion
Lack of investment

Overleaf we see typical accompanying comments from residents.
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What Drives Perceptions of Improvement and Deterioration?
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Pride of Residence in Ashington

Almost 60% of residents who participated in the survey are proud to live in
Ashington. This contrasts with just over 40% who feel that they do not have this
level of pride in the town.

- ™
| am Proud to Live in Ashington

| Strongly agree
4 Tend to agree
4 Tend to disagree

m Strongly disagree

. .

The strongest levels of pride peak amongst Ashington’s oldest residents. Over 60%
of those aged 60-75, and over 70% of those aged 76+ are proud to live in the town.
These percentages compare with around the 55% mark across younger age
residents.

How Pride in Ashington Varies Across Wards

The highest levels of pride in the town are found in Haydon and Bothal wards (64-
66%). In contrast, note that pride is far lower in three wards — Central (46% lacking
pride in the town), Hirst (47%) and Seaton (also 47%).

/ )
| am Proud to Live in Ashington
6% 11% 14% 10%
100%
75% th 35% 37%
50%
9% i ]% % 0%
25%
O% L T T T T T 1
Bothal Central College Haydon Hirst Seaton
m Strongly agree 4 Tend to agree M Tend to disagree mStrongly disagree
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A Sense of Belonging in Ashington

Two-thirds (67%) of residents who participated in the survey felt like they belonged

in Ashingfon. This contrasts with just a third (34%) who disagree.

4 N
| feel like | belong in Ashington
| Strongly agree
4 Tend to agree
uTend to disagree
m Strongly disagree
o v,

Generally, the older the resident, the greater the sense of belonging in Ashington.
Thus, whereas just 51% of those aged 16-24 feel they belong, this percentage rises

to over 80% of the town's older (76+) residents.

How a Sense of Belonging in Ashington Varies Across Wards

The highest sense of belonging in the town is found among residents of Haydon
wards (75%), closely followed by those in Central ward (71%). In contrast, note
that around 40% of Hirst and Seaton residents do not feel this sense of affinity with

the town.
/ . . . \
| Feel Like | Belong in Ashington
6% 7% 6 5% 12% 9%
100%
0%
75% T T 8% 7% 3%
A 3%
50% 6% 8% 5% 2% 1%
25%
0% Ll T T T T T I/
Bothal Central College Haydon Hirst Seaton
m Strongly agree 4 Tend to agree M Tend to disagree mStrongly disagree
. .
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Staying in Ashington

Two-thirds (67%) of residents who participated in the survey indicated that they
infended to maintain their residence in the town. This contrasts with a third (33%)
who disagreed.

e ™
| See Myself Staying in Ashington

| Strongly agree
4Tend to agree
4 Tend to disagree

| Strongly disagree

. .

Generally, the older the resident, the greater the intention to stay in Ashington.
Thus, whereas just 40% of those aged 16-24 intend to stay, this percentage rises
significantly among older residents, standing at around 65% of those aged 25-59,
and rising to over 80-20% of the town's older (60+) residents.

How Intentions to Stay in Ashington Varies Across Wards

Intending to stay living in the town peaks in Bothal (71%) and Haydon wards (71%).
Closely followed by residents of College (70%) ward. In contrast, note that over a
third of residents in both Hirst and Seaton wards do not envisage their residence
continuing.

s A
| See Myself Staying in Ashington

7 12% 1% 13%
5% 0% 3% 8%
1% 4% 43% 1%

Bothal  Central College Haydon Hirst Seaton

100%
75%
50%
25%

0% -

m Strongly agree mTend to agree M Tend to disagree mStrongly disagree
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Being Kept Informed About News and Developments in
Ashington

Fewer than 40% of residents who participated in the survey felt well-informed
about news and developments in Ashington. In contrast, a majority (over 60%) felt
less well-informed.

e ™
| am Kept Informed about

News and Developments in Ashington

| Strongly agree
4Tend to agree
4 Tend to disagree

| Strongly disagree

. .

Again, generally, the older the resident, the greater the likelihood of them feeling
well-informed. Thus, whereas just 30% of those aged 16-24 feel well-informed, this
percentage rises to over 40% of the town’s older (60+) residents.

How Being Kept Informed in Ashington Varies Across Wards

The highest sense of being kept informed in the town is found in Bothal (46%) and
Haydon wards (44%). In contrast, note that a feeling of being ill-informed is most
evident in Cenftral (68% feeling ill-informed) and Hirst (65%) wards.

4 "\
| am Kept Informed about
News and Developments in Ashington
17% 27% 21% 20% 22% 16%
100%
75%
9% 7% 43%
1% % %
50%
25% #1% 5% 5% 8% 1% 6%
O% L T - T e T T T 1
Bothall Central College Haydon Hirst Seaton
m Strongly agree 4 Tend to agree M Tend to disagree m Strongly disagree y

34



Views and Opinions Being Heard in Ashington

Fewer than 40% of residents who participated in the survey felt that their views and
opinions were listened to in Ashington. In contrast, a majority (over 60%) felt less
heard.

e \
| Believe that my Views and Opinions

are Listened to in Ashington

m Strongly agree
4 Tend to agree
4 Tend to disagree

m Strongly disagree

. .,

Again, generally, the older the resident, the greater the likelihood of them feeling
listened to. Thus, whereas just 24% of those aged 16-24 feel their views are listened
to, this percentage rises to over 40% of the town's older (60+) residents.

How Views and Opinions of Being Heard in Ashington Varies
Across Wards
Across the board, a maijority of residents in every ward feel that their opinions and

views go unheard. This is a feeling which peaks in Seaton (82%), Hirst (79%) and
College (77%) wards.

e ™
| Believe that my Views and Opinions are

Listened to in Ashington

28% 36% 31% 35% 4

(o}

100%
75%
50% 5% 44% 12%
25%
5 ; r % 9% 6%
O% T T T = T © T = T o 1
Bothal Central College Haydon Hirst Seaton

m Strongly agree 4 Tend to agree M Tend to disagree mStrongly disagree
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Rating Ashington Town Centre as a Place to Visit

Just 12% of residents positively rate Ashington Town Centre as a place to visit. In
contrast, 32% have mixed feelings and 55% view it as being poor. No comparative
information is available from 2012.

4 N
Rafing Ashington Town Cenftre

1% 1%

M Very good

4 Fairly good

4 Mixed feelings
i Fairly poor

| Very poor

M Unsure

Travelling info and Parking in Ashington Town Centre

Just over half (51%) of all residents positively rate travelling into, and parking in
Ashington Town Centre. In confrast, 41% view this as difficult and 9% are unsure.
No comparative information is available from 2012.

4 N
Travelling into and Parking in
Ashington Town Centre

H Very easy
4 Fairly easy
4 Fairly difficult
m Very difficult

M Unsure




The following issues are highlighted by those who regard travelling into the Town
Centre as a relatively difficult experience:

e Lack of right turn into Station Road coming from Asda

e Congestion caused by vehicles waiting to find/reversing out of a parking
space

e Traffic congestion backed up beyond ASDA

e Incorrect phasing/synchronisation of traffic lights

e Infrequent bus services

e Limited number of parking spaces

e Permit zones in and around the Town Centre

¢ Increasingly challenging to park on market day due to the additional
volume of traffic and fraders’ vehicles

e Disabled parking limited to two bays on Station Road

e Limited parking times

e One-way system

e Potholes/poorroads

e Lack of cycle lanes.




Shopping in Ashington Town Centre

In 2012, very few Ashington residents - just 15% - were doing all of their shopping in
Ashington Town Centre. 45% were doing aft least half of all their shopping in the
Town Centre, however, 55% of residents did little or no shopping at this location.

e R
Proportion of Shopping Undertaken in
Ashington High Street and Town Centre

None, 12%

All shopping,
15%

Three-

Less than
quarter) 30%

2012
\. y

In 2018, very few Ashington residents - just 13% - are again undertaking all of their
shopping in Ashington Town Centre.

However, an increasing proportion - 51% - are doing at least half of all their
shopping in the Town Centre, with a reducing proportion of 49% of residents doing
little or no shopping at this location.

e N
Proportion of Shopping Undertaken in

Ashington High Street and Town Centre

None, 9% All shopping,
13%

Less than
quorferi, 25% quarters, 20%

2018




How Shopping in the Town Centre Varies by Ward

Residents in Central (63%) and Hirst (61%) wards are most likely to do at least half
of their shopping in Ashington High Street and Town Centre. In contrast, those
living in Seaton ward (36%) are notably less likely to shop there.

Most Shopping Undertaken in the Town Centre by the
Youngest and Oldest Residents of Ashington

It's also interesting to note that the oldest (aged 60+) Ashington residents (59%)
are most likely to do at least half of their shopping in the Town Centre. However,
note that this percentage is closely followed by that of Ashington's youngest (16-
24) residents, among whom 54% do at least half of all their shopping in the Town
Centre.

...And Those with the Lowest Household Incomes

There is a notable difference in the proportion of shopping undertaken in
Ashington according to the household income of residents. The lower the income,
the larger the share of shopping undertaken in the town. Thus, whereas almost
two-thirds (64%) of households with the lowest income (up to £20k) are
undertaking at least half of their shopping in the town, the equivalent figure
among the higher income (£50k+) households is just 37%.

Where Residents Shop Outside of the Town

When residents shop outside of the town they are most likely to go to one of two
destinations — Cramlington (25%) and/or Morpeth (22%). Other locations most
frequently included Newcastle (13%), the Metro Centre (13%), online (7%) and
Blyth (5%).

online L
cﬁwmlington E
ﬁé‘" Newcastle
i &
o :

I
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A Decreasing but Still Prominent Need to Improve Ashington
Town Cenfire

In 2012, close to 80% of residents requested significant improvement to Ashington
Town Centre. This request was evident among residents of all ages. However, in
2018 this figure has decreased to 55%.

\ ;

5% request NO improvement

Ashington b))
Tov?n ' ] 4% request a LITTLE

Centre 20]7 improvement

78 3 (@) request a LOT of

improvement

9% request NO improvement

/Ashingion

Town | 32% request a LITTLE

Centre 2018 ™ improvement

5 5 3 O request a LOT of

improvement

Remaining residents were unsure.

40



A Decreasing Need to Improve Ashington’s Market

In 2012, 56% of residents requested significant improvement to Ashington’s Market.
This request was again evident among residents of all ages. However, in 2018 this
figure has decreased to 41%.

8% request NO improvement

" Ashington | -,
Mqrgei ’* | QO%reques’roLlTTLE

2012 / improvement
5 6% request a LOT of

improvement

] 5% request NO improvement

/Ashington

Market Lt 24% request a LITTLE
2018 OECH . improvement

4 ] 30 request a LOT of

improvement

Remaining residents were unsure.
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How to Improve the Town Centre and Markete

In terms of improving the Town Centre and Market, the message from residents is
again loud and clear, underlining many of the concerns expressed in 2012. This is
one of essentially replacing what are seen as low-end shops with a wider number
and range of what are seen as ‘quality’ shops, accompanied by complementary
market stalls which focus on offering higher quality, local goods.

elelllechinisinitiaglelslc eI« Remove a proportion of charity
low end' shops shops, bookmakers, phone shops,
card shops and pie shops.

: * Infroduce a greater breadth to

Incorporate a wider the shopping experience,
range of shops essentially widening choice to

include fruit and vegetables,

clothing and broadening the

'/ current retail predominance.

~Add higher « Attract High Street names to
e[Clellinshsiielalolsiofsalelons  Ashington - e.g. Marks & Spencers,
Primark and other national chains.

llelfeicriaiciellielliielt « Reduce the number of stalls selling
market stalls 'tat' and replace these with locall

produce which adds to and

enhances the Station Road offer.

lalei=ok=1al= altlanlelslg o Fill empty retail units by offering
of shops incentives to trade.




How Residents Feel About Developing Portland Park

Resident aspirations for the future development of Portland Park focus chiefly on three things - additional shops with a wider
range of goods (77%), a greater choice of places to eat and drink (60%), and a cinema/theatre (56%).
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Portland Park Development Preferences
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Other suggestions included leisure facilities (e.g. snooker, bowling, ice rink), facilities for children, a covered shopping mall (akin
to Eldon Square, Newcastle or Manor Walks, Cramlington), large, retail park style shops and parking facilities.



How Preferences for Portland Park Vary by Age

Analysis of how preferences for Portland Park vary by the age of residents reveals
that across every age category there is a consistent top three request for more
shops and a wider range of goods. The top choices for each of the three younger
age categories (up to 59) all focus on this, together with a greater choice of
places to eat and drink and the provision of a cinema or theatre.

Age 1st Choice 2nd Choice 3rd Choice
16-24 More shops and a Greater choice of Cinema/theatre
wider range of places to eat/drink (69%)
goods (78%) (71%)
25-44 More shops and a Greater choice of Cinema/theatre
wider range of places to eat/drink (69%)
goods (82%) (77%)
45-59 More shops and a Greater choice of Cinema/theatre
wider range of places to eat/drink (56%)
goods (77%) (60%)
60-75 More shops and a Public toilets (63%) Bus station &
wider range of enclosed fac. (57%)
goods (75%)
76+ Public toilets (78%) Bus station & More shops and a

enclosed fac. (74%)

wider range of
goods (68%)

How Preferences for Portland Park Vary by Household Income

Analysis of how preferences for Portland Park vary by the household income of
residents reveals that across every income band there is a consistent top three
request for more shops and a wider range of goods. This is a choice most
frequently accompanied by requests for a greater choice of places to eat and

drink and the provision of a cinema or theatre.

Income 1st Choice 2nd Choice 3rd Choice

Lower (up More shops and Cinema/theatre Public toilets

to £20k) a wider range of (56%) (52%)
goods (74%)

Mid-range More shops and Greater choice of Cinema/theatre

(£21-49k) a wider range of places to eat/drink (58%)
goods (79%) (70%)

Higher More shops and Greater choice of Cinema/theatre

(£50k+) a wider range of places to eat/drink (59%)

goods (83%)

(83%)



Listening to Ashington’s Businesses
How the Businesses Survey Data was Collected

Businesses survey data was collected using a structured questionnaire, hand-
delivered to every business in Station Road and the immediately adjacent streets.
This questionnaire was accompanied by a short letter from the Leader of Ashington
Town Council, explaining the purpose of the survey and requesting business
parficipation. A face-to-face or online survey option was also offered to all fargeted
businesses.

30 businesses took the opportunity to participate in the survey. Responses
therefore provide a limited but valuable snapshot of business opinion in the town,
with which to complement the more comprehensive residents’ survey
undertaken.

Participating Businesses

The majority of businesses (60%) who participated in the research were retailers.
However, service businesses and café/restaurants/pubs also participated.

4 )
Participating Businesses

Service, 20%

Café/restaur

ant/pub, 20% Retail, 60%
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Businesses were often employing just 1 person (with 40% fitting this profile). The
remainder were either employing no employees (7%), between 2 and 5
employees (47%) or more than 5 employees (7%).

Almost half (47%) of all participating businesses had been trading in Ashington for
more than 15 years. In conftrast, just 10% were newly established, frading for less
than a year. The remainder had been trading for between 1-5 years (17%) or 6-
15 years (26%).

Views on Ashington as a Place to Run a Business

Traders were also asked to quantify their satisfaction with Ashington as a place to
run a business. This revealed a clear split of opinion, with 43% of traders indicating
satisfaction, compared to 54% indicating dissatisfaction.

e N
Ashington as a Place to Run a Business

Very
satisfied, 3%
Very
dissatfisfie
31%

Fairly
| sa isfied, 4@%

|
|

Fairly
dissatisfied,
23%

either, 3%
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The Very Best Aspects of Ashington

Businesses in and around the High Street identified a number of positive aspects

characteristic of Ashington. These most frequently included the “friendly"
people and “proud”, “community” feel, together with the “loyalty” of

customers.

Nofte also perceptions of a town that is “improving”, with further “potential”,
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The Less Positive Aspects of Ashington

In contrast, businesses also idenftified a number of less positive aspects felt to be
evident in Ashington. These most frequently included the context of

“unemployment, “Town Centre parking issues”, “an uninspiring
Town Centre” feel, together with the “quietness” of trade.

Note also perceptions of a town that is felt to be “dirty”, “unloved” and
“forgotten”.
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How Levels of Trade are Changing

In 2012, 66% of Station Road businesses who participated in the survey said that
their level of frade had decreased over the previous three years. 25% indicated
no change and just 9% indicated any sort of increase.

In 2018, just 37% of these businesses said that their level of trade had decreased
over the previous three years. A further 37% indicated no change and 26%
indicated an increase.

4 A
How Levels of Trade are Changing
2018 37% l 37% l 26% I
2012 66% II 25% I 9% I
i Decreased 4 No change i Increased




Rating Ashington Town Centre as a Place to Visit

Businesses are most likely to have ‘mixed feelings’ about Ashington Town Centre
as a place to visit. Other feelings clearly lean towards criticism (36%) rather than
praise (21%).

4 N
Rating Ashington Town Centre

m Very good
14 Fairly good
i Mixed feelings
i Fairly poor

H Very poor

Travelling info and Parking in Ashington Town Centre

Businesses are most likely to consider travelling intfo and parking in Ashington Town
Centre to be difficult — a view expressed by almost 60% of traders, many of whom
regard this to be ‘very difficult’.

4 N
Travelling into and Parking in

Ashington Town Centre

H Very eqsy

14 Fairly easy

i Mixed feelings
i Fairly difficult

m Very difficult




A Real Need to Improve Ashington Town Centre

Over half (56%) of all fraders would like to see a little improvement to Ashington
Town Centre. A further 33% requested significant improvement. Thus, almost 0%
of Ashington’s Town Cenftre businesses who participated in the survey requested
further improvement.

] ] % request NO

improvement
Ashington R
Town C%ntre ’ ‘ 56% request a LITTLE
improvement
33% request a LOT of
improvement

A Real Need to Improve Ashington Market

37% of Ashington’s Town Centre tfraders requested no improvement to Ashington'’s
Market. However, 40% all traders would like to see a little improvement to the
Market, with a further 23% requesting significant improvement. Thus, over 60% of
Ashington’s Town Centre businesses who participated in the survey requested
further improvement.

¥y

q
%
‘”2 37% request NO

‘ improvement
o
Ashington 40% request a LITTLE
Market 2018 .
¥ improvement
23% request a LOT of
improvement
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Issues and Priorities in Ashington Town Centre

e Streetscape/townscape improvements (50%)
e Increased parking facilities (43%)

e Smart premise frontages (20%)

e Lowerrents (20%)

Note that many fraders are currently dissatisfied with parking in the Town Cenftre,
detailing a number of issues connected to a lack of parking availability:

“oCter TJom there ore no 'Parkins S'Po\e_e_s”

“+he t+rouble s now everjona wonts to park W the H‘\Sh Street so you can
never get 'Po\r-Ke&. The neorest 'Pw-K‘ms s oe_e_o'P\e& b 9 sho‘P owners. The

(P""'K““S should be on both sdes”

“Yhere s poor 'Po\rk‘ms SO unless you vse the bus or lve neorb 9 W+ s neo 4

‘\m'Poss‘\bla to 'Pou-K without hcxv‘ms +o walk gquite o wo 9 to what Yoo need”

“Cor o lorger Qo\m\lj car, spaces are often too smal ond there ore lmits to

porent ond chill S'Pmo_es”

“’Po\r-K‘w\S S o b‘\s 'Pr-oble_m ond the one~wo 9 s Jsi-e_m S o n13h+mwc where Joo

have to drve round ond Found to Snd o 'PmrK\ns S'PO\Q_Q”

“while s Santastic that we now have parKing on the High Street, s ovxlj

Cor 30 minutes...nowhere neor lons enough Cor o shopping HHips ”

The consequences of the aforementioned issues are felt to be customers receiving
parking tickets, cutting their stay short and business being depressed:

“m 9 customers get 'P""'K““S tHekets. Sell‘ms of€ cor 'Po\r-K'ms to 'Pr-‘\vod-c

companies is &\ssro\c.eﬁol ond &\se.owro\3¢s customers”

“the resdents onl y porKing Loburnum Terrace moakes it extremel y diCeult Cor
costomers to pork. br-‘\v‘w\s them owo 9 to other parts of town oand perhaps
Grom the oreo entirel - The lmited porKing is oJquﬁS Cull &or-'ms the &o\j while
some streets are empty os most residents are ot work. A shared parking

scheme woull be o mueh more eficient vse of S‘Po\c_c”
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“'PmrK\ns s wmsutlicient and the time restrietions

ARSQ_oor-O\Se ‘P&o‘Plc Srom S‘l-o\jms”

“he loeX of 'Pod-K\ns hos o b\s etCect on my business os larst soeKs of Cood
ore et to c_o\r-rj os ore other bulKJ ‘Pro&uo_‘i-s. Customers 'Pr-e_Qe_r— to 'Pull
Op near the shop to be able to get these things. Bout with onl y 5 porking

spaces be_‘wxs o‘P'Pos‘d—e_ +’s neor \m'Poss‘\ble_”

“since the High Street hos been o’Pe_ne_c\ to traffie Wt has Kiled our business”.

Note issues also linked to inconsiderate parking, a lack of dedicated staff parking,
traffic congestion and unfinished roads:

“there ore ’PtO’Plt who think ‘H\ej con parkK where the 9 [\Ke on double Jellow
[nes. This s o 'Pr-oblem ot the post offiee trathic l\3h+s”

“there is no stal€ parking, o simple permit scheme could solve that”
“there s tHralie congestion around the Asdo HraSie l\3h+s. .. HofSe does not
Cow. With the o‘Pe_vx‘ms of the mow street to one wa 9 +Holfie this has led to
'Pr-obltms ot the Groand comer Hatlie l‘\sh‘l-s”

“bus stops are n bod locations e_o\os‘ms toilboe XKs”

“the road/junetion system around ASDA, Lintonville and Station Road s n on

onfinished state”.
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Accompanying these parking concerns were a number of issues related to the
quality and diversity of shops on Station Road:

“Ash‘ms‘i'on needs more Sho’PS o‘Ptvxe& W the mawn H‘\Sh Street...there ore o loe X

of decent retall shops”
“some of the shops need moé.e_m‘\s‘ms”
“we need more big nomes n the town to attract more shoppers”
“e_ko\r-‘\‘t-j shops are too man 9 and should be fimited”

“the street s nice now...it’s the chowe of shops that s lo\e_K‘ms but that's

not the Council’s Cault”.

Note also the suggestion that the appearance of Station Road requires further
aesthetic improvement:

“Yhere are oo number of businesses thot make on efCort but this is c\o\mmsﬁc\ b 3
the number of chart b s\r\ofps wy 'Pr-‘\me_ locations ond the sko’P bo‘\l&\nss w o

stote of poorH re’Po\‘\r”

“we. need better lomc\Se_oJP‘ms. Councl workers do thew best to Keep the \r\‘\sh
street +d 9 but there ore so mon 9 'Plo+s Cor nice Sowers thot would reall 4
br-‘\sh'f-e_n up the area. There ore current 5 onl y o c_oo'Ple_ that hove colourtul

Cowers”

“the open rood has drven o lot of business to us and the Town Centre looks
mouch nicer. However, we could do with more attroctive planting. There have
onl j been o o_ou'Plc of new ‘Plom‘l-\vxss oand as we come nwto summer the rest look

terrible”

“we need more [itter 'P‘\Q.Ke_rs/ HoSSie wardens with greater Cnes Cor 'Pe_o'Ple_

who Ceed the birds on the moin street”

“fMtter s o 'Pro\ole_m which needs sor-i—‘ms”.
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A number of traders suggest the need for increased co-ordinated events,
promotions and marketing:

“there needs to be o cohesive onso‘ms programme. of Town Centre c\e_ve_lo‘Pme_n‘i-
thot s wel communicated to avert Fomour and misinSormotion bc'wxs

IPP'OIPO‘SO‘*—Q(\‘”

“Communit Y events ore bodl y orsan\s¢<\ ond odvertised. There s not mueh to

entice 'Pe_o'Ple_ +o come or s*l—o\J wn Ash\ns‘i'ovx to sko‘P”
13 . . LR 29
we need nereosed ‘Pr—omohons ond oAv&H—\s\V\S

“there should be more business wneentives to encourage d\CCerent

businesses...there ore too mon 9 hot Sood outlets”
“we need o better and more ’Proo\e_‘t-lv& vse of the Town Centre Cor events”

“Ashington has the potentiol to be o great Camil y Hendl 4 Town Centre, not

Just Cor those that lve here, but also Cor people all cver the north east €
ey had on easy woy of qetting here, and something to not only brin em

they hod g wony of getting h 4 thing to not only bring +h

onee, but to Keep them coming”.

Finally note two additional comments:

“when plons ore mode Sor Station Road, the west end of Station RKoad and H‘\sh
Morket are o\lwo\js Corgotten. These oreas should also be taken Wnto

consderation”

“while there has been some improvement n se_c.ur-‘\‘kJ, several shop wndows are

contwnvall 4 bc‘ms broken ovem\sh‘l-”.
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Overall Feelings Expressed by Businesses

Despite many of the concerns, issues and complaints expressed by businesses, overall feelings show that almost 0% of
traders are proud to run a business in Ashington; over 80% feel that they belong in Ashington, and over two-thirds see their
business staying in the town. However, note far lower levels of satisfaction in relation to being kept well-informed about
news and developments (44% satisfied) and feeling that views and opinions are heard (just 26% satisfied).

e R
Feelings Expressed by Businesses

| om proud torun a
business in Ashington ﬁ 57% ' 10% i

| feel like | belong in

Ashington 60% e |

| see this business staying
in Ashington

47% { 33%

| am kept well informed

about | 7% | 37% { 33% 23z |

news/developments
| believe my
| I S

views/opinions are
mStrongly agree 4 Tend to agree umTend to disagree mStrongly disagree

listened to
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Portland Park Development Preferences
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Listening to Ashington’s Visitors

The Gender of Visitors Intferviewed

50 visitors to Ashington were interviewed.

49% Female: 51% Male

51% of visitors were male; 49% were female.

The Age of Visitors Interviewed

Visitors were aged from 22 to 78, with a good spread of younger, middle-aged
and older visitors interviewed.

4 N
The Age of Visitors
i Under 30
1431-49
450 and over
- .

58



The Residence of Visitors

Visitors were typically from a number of towns in the surrounding Northumberland
county — typically including Morpeth, Cramlington, Stakeford, Pegswood,
Cambois, Lynemouth and Bedlington.
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A Number of Activities Being Undertaken in Ashington

Visitors to Ashington had typically fravelled there to either shop (32%) or undertake
leisure activities (32%). Other reasons included visiting someone, accessing a
service, working, or as a tourist.

Travelling to Ashington by Car and Bus

The vast majority (almost 70%) of visitors interviewed had travelled to Ashington by
car. 24% had tfravelled by bus, with the remainder either walking, cycling or using
a taxi.
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A Number of Very Regular Visitors to Ashington

Many of the visitors interviewed were regular visitors to Ashington, with almost 50%

travelling to the town at least weekly.

Most Fortnightly: Less
days: 20% 18% often:16%
! v 7 v 7 v ! M v}
Weekly: Monthly: First
28% 16% visit: 2%

Initial Impressions of Ashington

Few interviewees (just 2%) were visiting the town for the first time. However, mainly

positive perceptions were in evidence:

“+ seems var-j niee...we love the old 'P‘d- street houses...

the 9 ore SO o’uo\\n‘t-”

“we love the museum and it’s our Srst time here”

“the. loke could be more “\vxv“\‘t-‘wxs with Wneormotion 'Po‘w\‘t-s ond an cbservotor 9

Cor bird wotehing, ete.”

“the town s o t j'P\e.o\l Northumberond mining Fown oand locks ver 9 bus 9 lots

of 'Peo’Ple ond Hafle so somd-h‘w\s must be r-‘\sh‘t-”.
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Visitor Thoughts on Accessing Ashington Town Centre and
Market

A majority of visitors (94%) find travelling into and parking in Ashington to be easy.

. Thoughts on Travelling into and A
Parking in Ashington
H Very easy
4 Fairly easy
| Fairly difficult
m Very difficult
\. y

Where there are concerns — and these are limited in terms of being expressed by
visitors — these focus on experiences of congestion and parking difficulties:

“the bus stond needs sor-‘i-‘ms out c,u‘\e.Klj or 'Pe_o'Ple_ will get wnto the hobit of

q0ing elsewhere to shop ond mo 9 not return to shop n Ash\v\3+on”

“the trofSie on the H‘\sh Street s hol&‘ms cars up at the l'\sh‘t-s oand s

&anserous Cor 'Pdﬁsi-r-‘\o\ns”
“he trofie l‘\sh‘t-s ore not uuor-K‘ms w S jm'”

“there \s Just so mueh trofCie. You con onl y get ‘Pw-Ke.& € you come wn e_o\r-lj
mor-v\‘ms. Mo Dbc looK‘mS ot r-cs*l-or‘wxs the ral Wwerastrueture woull be worth

some serous consideration”

““t+ &e'Pe_nc\s when Jou come...sometmes Joo Just connot get ‘Pmrktc\! ”,
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The Very Best of Ashington

Having accessed Ashington —how do visitors view it2 The very best of Ashington
— as described by visitors — focuses on a town whose people are seen above all

else as friendly. Note also descriptions of a local, fraditional town, with a
variety of amenities and shops in an NisSTOriC setting.

. Market -;
e lmprnvl.ng
‘‘‘‘‘‘ “ Accessible= =1
cr:va:ssihl,n Ean “ -
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og!sm!y Historicoi
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ZBusyFriendlyasts
Hﬁff:w dltlongh!. Bustllng
SAligVariety
=Meémories-
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H omm gﬂx y ......
“Familiar
Close™
Varied
Useful

Fondnecs
Famiiv

Many complimentary
descriptions of
Ashington are given
by visitors
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The Less Positive Aspects of Ashington

In sharp conftrast, visitors also described a town that they most frequently
regarded as Unfinished, lacking in development, congested with traffic

and with litfter in evidence. A proliferation of charity shops on Station Road
were also notfed.

~. PeOple

e EXTAHC Swearmg lmpt'm-ement

Dickheads Qdeﬁgb@egged Dirty_
_UntidyCongestion:

Untapped Dmpted ‘“‘L"“ T

Dogz @ Hlstnrm- prh I
“”“”“D&*m&m maCk Hme't;tdec.das" 7
e Past pecpla @ mafiic @ Litter
_..fgﬂulunf m:shedwmhs

;'::u:mm etive = .....s...m. ,E,I: t wmoe grubborn anety

;‘“I:Elgllseralg}sg Y Bottleneck

pneﬂ Ru Pntenlial @ Idiots n.foclmedt gnapprﬁu@;:!d

= Ealling]¥ ‘afficCharit ty:
Sold Antiquated™™

vaﬂmwastetl -

“'“"Pl’“‘ s Gelfishress

However, note a
number of more
critical observations
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Overall Visitor Thoughts on Ashington as a Place to Visit

In overall terms, whilst 56% of visitors regard Ashington as a good place to visit, this
is almost counterbalanced by 36% who have move mixed feelings and 8% who
are decidedly less satisfied with their experience.

e ™
Rating Ashington as a Place to Visit

| Very good
4 Fairly good
Mixed feelings
| Fairly poor

M Very poor

. .

Visitors specifically compliment the addition of the new leisure centre and library,
industrial park, housing developments, the riverside area and the variety of
shopping facilities:

“t’s better now with the leisure centre ond loror J”

“all the new wdustrial ParK, new housing and porks are great. A new bus

stotion wil be the ‘\c.‘\ns on the coke”

bl

“the Mverside s Cabulous Cor Jogging, « jt"“s and even nature cbservotion’

“+’s c\e.@'m‘\‘i'e_lj ‘\m‘Pr-ov\ns. .. the leisure centre \s & massive ‘\m‘Pr-ove_me_n‘i'”
“there’s o great range of soo& value sho’Ps”

“the 'Pe&esi-r-‘\cm\se(\ ond 'Po\vcc\ H‘\sh Street looks great”
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“we. love Ash\ns‘l—on. ..+ of€ers so muech more thon 'Do\rl\vxs‘i—on. There s o soo&
Fonge of ever j‘H\'\V\S DOU coull need o\lovxs with beautiCul coravon 'Pw-Ks ond

beoches”

“+he new leisure centre has certainl 4 sive_vx Wt o Cacel€t as wil Portlond pork

when s Cnished. Out with the ol W with the new s the wa 9 Corward”

“the new leisure centre is o great storty making the place o bit more
upmorKet. You seem to hove done ever 3‘H\‘w\3 thot’s needed, \t+ will be Soo&
when you Cwnish the bus stotion, ma jbe more shops could generate jobs Cor

locols”

“the moarKet s better now ond there ore o lot of sho'Ps”

““ stll has o 300& Fonge of RV\&&'PU\(\QM- s’Pce.\oJ\s*t- sho‘Ps. ..ol we howe Wn

W\or-'Pc‘H\ s o_ho\r-'\*l-J sho'Ps”

“it seems Cine to me, you con see the evidence that the council are
determined to make it better than it is. Aport Grom the new bus station

ond the tHroSic o_onsﬁsﬁon on the H\sh Street ol s sr-eod-”

“ever 9 +ime | g0 it is ver 9 bus 9 ond seems to have lots q0ng on”’

““t hos ever D‘l‘h‘ms. ..the noture wolks, the new leisure centre, an abundance
of home cooking cafes, good transport nks ond o great choice of shops.

There’s o lot on of€er and ‘Pe_o'Ple_ need to be 'Pr-ouc\ of W+’

“Ke.e_'P up the 300& work? .
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Further Improving Ashington and its Town Centre and Market

OVERALL

Ashington Market

Ashington Town Centre

4 No more improvement 4 A little more improvement A ot more improvement




In the context of most visitors suggesting a degree of improvement, it's useful to
take a look at the nature of these improvements.

In ferms of the Town Centre, suggested improvements focused on a need for a
broader range of shops, together with increased quality, diversity and

attractiveness:

“there ore lots of shops that cater Cor residents, but more dverse and
ethne sho’Ps need to be eneourasc& to attroet o wider Fownge oft 'Pe_o'Ple_

Grom Surther oCell”

“here ore o lot of o_he_o\'P sho’Ps. You need better sho'Ps ond Cewer chorit 9
sho'Ps. There ore 'Plcvx‘t- 3 of diCerent s\r\o‘Ps but the 3 ore not what

you woull call u‘Pmo\rKe_‘i-”

“« you need o soo& restourant on the H‘\sh Street”

“so\mbl‘ms shops ond chort 9 shops are &c‘Pr-ess'ms”
¢ you need more Night time restavrants to drow more people W the e_ve_vx‘\vxs”

“the Town Counel seems to be <\o‘m3 the Fght thing, it’s starting to look

modern with the leisure centre oand Asda, ete.”

“4’s much nicer now but Wt needs br-\sh‘i*e.vx‘ms up with the [kes of ho\ns‘ms

boaskets”

“ask the cwners of the empt 9 s\\o'Ps to Ke.e.’P them clean ond +d 9 I+ \s

the &01-3 to do so whether *H\ej ore empt g or not”’

“some. of the shops need +\c\3\n3 up bo«\lj”.
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Note also suggestions for measures to tackle Town Centre dog fouling and
littering:

“(\03 Couling drives me mod, nothing worse when out shopping and you stond
W shit. Ban c\oss o\H-ose_H-\e_r trom shopping areas. Chewing gum on the new

powving areo is terrible, Cine them same as Cning Cor ittering”

“the [ter bns aren’t uuor-K‘w\S os there s lots of [itter obout ond tons of

cigarette ends, which are spoiling the lovel y paving”

“keep it clean...bon &035 Grom the shopping area ond have heow 9 Cnes Cor

Qoul‘\ns ond l‘\++e_r-“m3”
““+’s e_onsesﬁ-ﬁ& with the cors...\t shoull be Cor disabled 'ParK\nS onl \j”

“the troders bloek of€ the disobled bo\JS with cones to offlcad and load ther

vans which s a 'Problem. I have to parkK some distonce mwmj”
together with improvements to car parking and traffic congestion:

“eor porKing could be better or-som\scc\, Keep it Gree parKing. | think the al~
do g porKing shoull be mited to o few hours”

“one sure~fire wo g to c\\se.ouro\3¢ visitors s nsutlicient and unsate porKing

os wel as tra e o_onsesﬁovx”

“rocic Cow on and out of the H‘\Sh Street needs to be aleviated with the

vse of a road through Portond Park”.
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In terms of the market there is a perceived need for an increased number of stalls,
with wider variety of goods, and a consideration of the current location:

“+he Moarket s not as b‘\s as \t used to be”

“4 was better ot the Cootbal srounc\ ond it vsed to 'Pr-ov‘«\.e_ o lot more

voret 3”
(14 . 29
more stals ond varet 9 are needed

“l lked the moarket mueh better when it wos ot the old €ootbal sr-ounc\. .t
was o real market. The new morKet is o poor imitation of what it vsed to

be...\t’s imited W whoat + of€ers”

“there’s not mueh to bu g on mor-Ket c\o\\js. .. +’s normall 4 cheap tat stult s

was o great morKet when it vsed to be on the ol site”

“mon 9 of the morket stalls ore t+ J’P\c.oJ of whot 4oL can you see O\V\Sw\'\e.f'e..
steod of ho\v‘ms T on Just onee o weeK wh 3 not do somc‘l-h\ns ver-J S'PQQ,‘\OJ

with o greater variet 4 Sy onee o month with ethnie Cood stals, ete.”.
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Developing Portland Park

Visitor aspirations for the future development of Portland Park focus chiefly on three things - the provision of a bus station
and enclosed facilities, additional shops with a wider range of goods and a greater choice of places to eat and drink.
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